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The aim of the MindLand project is to develop a digital intervention that focuses on the cultivation of self
awareness in youth, through mindfulness and serious games. Mindfulness training and the cultivation of self
awareness can be considered a luxury for many young people, as in most European countries it is not offered in
public education. More so for youth in refugee and immigrant communities, who would benefit by such as
intervention as part of their social integration.

Digital solutions offer the opportunity of making mindfulness accessible to all individuals that have access to a
computer or smart device, regardless of ethnicity, socio-economic status and geographical location, religion,
abilities or gender.

The purpose of Activity 4 (MindLand Launch and Evaluation) is to launch MindLand to participants from the
target groups, collect feedback and conduct a user based evaluation.

In this report we will look at how MindLand was launched to the public and more specifically to youth groups,
and at the results of the user evaluation survey.

MindLand was launched on the 12t of December 2022. It is available both as a free android application that can
be downloaded through the Google Play Store
(https://play.google.com/store/apps/details?id=com.DefaultCompany.MindLand), and as a web application
available on MindLand's website (https://mind-land.eu/game.html) without the need to download.

Regarding the launch and availability of the intervention, the consortium has exceeded the initial expectations,
as during the phase of collecting the user requirements it was decided to launch MindLand only on android
devices, but instead the intervention was launched online as well, making it accessible from any device that can
be connected to the internet (something that required additional technical work and testing).

Metrics and analytics from download events and usage of the intervention are shown in Section “MindLand
Intervention Usage and Analytics” (page ).

Each partner organized a launch event for the groups they work with to introduce the MindLand intervention
and collect constructive feedback from the participants on its usability, how they perceived it etc. In addition to
their events, partners also launched the intervention online. My Madeira Island and Welcome Home
International created material like instructional and promotional videos for the MindLand application which all
the partners shared online with their networks.
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An event was organized in Madeira, which was focused on young Ukrainian refugees, where the MindLand
application was presented in Ukrainian. My Madeira Island also did a press release talking about the launch of
the intervention.

Below are some pictures from the launch event organized by the organization.
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Mindfulness For Life organized a launch event through their network of students in Nicosia, Cyprus, presenting
MindLand as a support tool for their mindfulness practice, but also inviting participants who don’t often practice
mindfulness.

Below are some pictures from the event:
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Technologos conducted their launch event to high school students in Larnaca, Cyprus and online participants
through their network.

Welcome Home International conducted two events in refugee reception centres with which they work with in
Belgium.
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The user based evaluation was conducted by developing and disseminating an evaluation survey to the
participants of the launch events, as well as to online users of the intervention. The survey was disseminated in
English. Overall the intervention instigated positive reactions during the launch events, with the participants
stating it was useful and liberating.

Among others, the user evaluation survey gave the project’s consortium insights on the following:

- Demographics of the participants

- Experience with mindfulness and self awareness

- How they found their experience with MindLand

- If MindLand had an effect on their well being

- Future topic suggestions for MindLand

- What they liked the most and what could be improved

- If they think digital interventions could be beneficial in other topics apart from mindfulness

Below are the results of the user based evaluation:

We collected the participants’ gender, age, ethnicity and country of residence. There is a balance across genders
and the participants in the user requirements survey were between 13 and 33 years old. Most of the
participants are Cypriot and Ukrainian, but there are also other ethnicities represented. We can see that even
though we have a fewer number of ethnicities than the countries of residence, because of war displacement
participants reside in a larger number of different countries.

AGE
=B, GENDER
5.1% 8 5.1%
16
7.7% Prefer not to say
2.6%

17

29 12.8%
10.3%
Male
47.4%
Female
50%
28 18
7.7% 7.7%
19
7.7%
10.3% 5.1% Figure 1 Participants' gender

Figure 2 Participants' age
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ETHNICITY

.. . Slavic
Palaistinian 5 gog
5.3%

Arabic
15.8%

Ukrainian
18.4%

Figure 4 Participants' ethnicities

MindLand Launch and Evaluation

COUNTRY OF RESIDENCE

Belgium
23.7%

UK Cyprus
2.6% 50%
Portugal
18.4%

Ukraine
5.3%

Figure 3 Participants' countries of residence

Previous Experience with Mindfulness and Self Awareness

Participants were asked to provide their previous experience with mindfulness and self awareness, if they are
familiar with the concepts and if they practice them. Most of the participants know what mindfulness and self
awareness are and they have practiced in the past, usually during a course, but they don’t practice regularly.

DO YOU KNOW WHAT

MINDFULNESS IS?

No
15.4%

Yes
84.6%

Figure 6 Participants' knowledge of what
mindfulness is

HAVE YOU EVER TRIED
MINDFULNESS?

Not applicable
5.1%

Figure 5 Participants' past experience with mindfulness
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IF YOU HAVE TRIED

MINDFULNESS, WHERE WAS IT?

Friends Not applicable

2.9% 11.8%

Digital Application
11.8%

School
11.8%

Course
58.8%

Figure 7 Where have participants tried mindfulness in the past

DO YOU KNOW WHAT SELF
AWARENESS IS?

No
13.2%

Yes
86.8%

Figure 9 Participants' knowledge of what self awareness is

10
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HOW OFTEN DO YOU PRACTICE
MINDFULNESS?

20

. O

Never Every day

Figure 8 How often participants practice mindfulness

HAVE YOU EVER PRACTICED
SELF AWARENESS?

Not applicable
2.6%

Figure 10 Previous experience with self awareness
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IF YOU HAVE PRACTICED SELF
AWARENESS WHERE WAS IT? HOW OFTEN DO YOU PRACTICE
SELF AWARENESS?

Books
Digital Application 3%
6.1%

15

Course

Not applicable 51.5%

24.2%

School
9.1% Never Every day

Figure 12 Where have participants tried self awareness Figure 11 How often participants practice self awareness

User Experience with MindLand

The users were asked firstly if they have ever tried a digital course on mindfulness or self awareness, and then if
and how they feel they have benefitted by using MindLand. They were also asked to provide comments on what
they liked the most, and how they think MindLand can be improved in the future. Most of the users enjoyed

using MindLand and their fear of uncertainty was reduced after using the intervention. Most of the users believe

they can benefit by using MindLand, and the most popular future topic was Fear of Failure. The more specific
feedback can be seen in Figures 18 and 19.

HAVE YOU EVER TRIED A DIGITAL
COURSE ON MINDFULNESS OR
SELF AWARENESS?

HOW MUCH HAVE YOU ENJOYED USING
MINDLAND?

20

15

10

5

| [
*

b ts 1

Figure 14 Participants' experience with a digital course on . . . ) )
mindfulness or self awareness Figure 13 How much participants enjoyed using MindLand

11
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HOW WOULD YOU RATE YOUR FEAR OF
UNCERTAINTY ABOUT THE FUTURE AFTER
USING MINDLAND?

Worse than before
2.6%

The same as before
23.1%

Better than before
74.4%

Figure 15 Effect of MindLand on participants' fear of uncertainty

HOW MUCH DO YOU FEEL YOU CAN BENEFIT
BY USING MINDLAND?

20

15

10

| l
0—-

Not at all

Figure 16 Participants' perception on benefitting from MindLand

12
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WHICH OTHER TOPICS WOULD YOU LIKE
MINDLAND TO INCLUDE?

Fear of failure/not being enough/looking bad etc

Fear of rejection/abandonment/not being worth etc -

Fear of being taken advantage of /misled etc

Body related fears I
0

10 20 30

Figure 17 Other topics that participants would like MindLand to include

WHAT DID YOU LIKE THE MOST ABOUT MINDLAND?

The clear explanations given by Smooth operation

The general concept :
) the app as well as the calming Encouraging, easy to use
and idea voice of the speaker
The way it makes me
think more deeply into
The practical aspect of it the roots of my fears

Psychology information Voice Tone
The graphics were nice,
relaxing and relevant to

Providing a process the content
to work with The graphics

The process for

The content was very
thorough, helpful and

interesting transcending is clear The graphics, especially . ) -
and straight forward the character HEE U200 e
website is very
The part where you could take your The aesthetic and video aesthetically pleasing
own notes and be more connected explanations
The fact that it provides you with a structure to The diversity of
deal with the fear, and that you can access it languages in which it
. L - . . Modern approach
again and again till you achieve progress. In is published
addition, the fact that through the process it
getsgo: to.dlsc:l:(ss with ﬁouc:'self tlje fe:'.r :::f abc, It has a warm, friendly tone. Explains
and thus it makes you de-demonise the fear. the theory well (almost too much),

seems to have scientific background.

Helping the user to deal Natalie adds a lot of crediblity. she is

with fear natural, calm, someone you can trust.
Natalie
The clarity provided . i )
on an action plan e 1 lll'(ecil}m[v it explzn;ls a l_ot abc;(ut
R at | took part inits mindfulness and how it works
development

The topics it addresses

Figure 18 What users liked the most about MindLand
13
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Figure 19 Users' comments on what can be improved in MindLand

1. Number of installations from Google Play Store. In Figure 20 we can see that in the Google Play Store
MindLand had more than 100 downloads, and an average review of 4.5 (from 10 users). The graph in

MindLand Launch and Evaluation

Faster loading

The speed and the
availability to iPhones

Subtitles in Testimonials

English

Live chat/messenger

More topics
and examples

Other sensitive topics

Be more specific

Expanding the app to be more like a psychologist
to help people who need to see a psychologist

Figure 21 is from the Google Play Developer Console, showing the install events of the application.

' Google Play ~ Games  Apps  Movies  Children

MindLand

Technologos Research and Innovation Services

Install on more devices

LT This app is available for all of your devices 8 You can share this with your

Figure 20 The MindLand app page on Google Play Store

CPRE

family.Learn more about Family Library

Developer contact v

More apps to try >

Flashcards World

Andev

47 %

Simpler: Learn English fast
Goodvyzn

47 %

14
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Installs and uninstalls

Install and update events (3

&
97
21
14
7
0 T T—
Dec 25 28 31 Jan 3 6 3 12

== Mew installs == Updates

Figure 21 Install and update events of application

2. Number of unique visitors in the MindLand website (online version of the intervention). Apart from
the android users that downloaded the MindLand application from the Google Play Store, more users
(that use an iOS device) tried out the intervention on MindLand’s website. In figure 22 we can see all the
analytics from the MindLand website for the past month, with 993 unique visitors.

CLOUDFLARE o
ra ind-land N 1 of 4 items complete
mind-land.eu
E overview 24Hours 7 Days 30 Days 20 DECEMBER — 19 JANUARY
@ Analytics - Unique Visitors
993
s DNS -
B4 Email A Total Requests
n 4.79k
SSL/TLS -
U Security v Percent Cached
<) Access 82.51%
47 Speed A
Total Data Served
=] Caching - 101 MB

~
2

Workers Routes

Data Cached
Rules - 84 MB

®  Network

e

View more analytics Download data P

Figure 22 MindLand Website Analytics
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3. Countries and languages of MindLand users

MindLand Launch and Evaluation

The countries and languages in which MindLand was downloaded from the Google Play Store are shown in

figure 23.

Countries / regions ®

Country / region Store listing acquisitions
Cyprus 45
Ukraine 16
Portugal 1
United Kingdom 8
Belgium 5

Figure 23 The top countries and languages of MindLand users

vs. previous period

+4,400% =

+400% =

4. Top Traffic Countries for the MindLand website

Top Traffic Countries / Regions

Previous 30 days
Country / Region
United States
Cyprus

Canada

Belgium

Ukraine

Figure 24 Top Traffic Countries for the MindLand website

16

Languages (@

Language Store listing acquisitions
English (United Kingdom) 42
English (United States) 13
Ukrainian (Ukraine) 10
Russian (Russia) 7
Greek (Cyprus) 4

Traffic

1,127

768

528

453

340



